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What do business travellers really want?

Less of this




A corporate vision of future travel planning

http://www.youtube.com/watch?v=G_FS2TIK3Al




Who are the travellers of the future?

e Research indicates 4 main
traveller tribes

— Cosmopolitan Commuters
— Global Executives

— Active Seniors

— Global Clans



Travellers are In the driving seat

 Travellers dictate
— Sales channel
— Level of support required
— Degree of loyalty (if any)
— Acceptable price level



Beyond Web 2.0 - intelligence and info sharing

Travel Management System knows:
1 Company A

< e where Alex lives

3
- date + location of event in 2008 N

* budget Traveller Care during
» modes of transport + hotels Travel experience

Agent sends Trip Plan on

Alex wants to attend the Golf Open Trip proposals & 4

Championship at Royal Birkdale + Booking Alex’s mobile + tips
stay 3 days (restaurants, etc.)

TMC books travel

Agent opens Travel Dossier
+ Search:
“Golf, Open Championship 2008



Where will it end?

» Crystal-ball gazing isn’t a science
 Amadeus has built the foundation
for future developments

e Technology focused on the needs
of travellers Is the key to making
the journey better






Single view of information (e.g. Hospitality)

Whichever path a guest ... need to deliver centralised,
chooses ... integrated services, in
a timely manner

Direct : hotel web site

Direct : walk-in >
Direct : voice

GDS >

Off and online agencies >
Intermediated e-commerce >




Are you a number or a customer?

o Tired of being “processed” at the
alrport?

* Prefer to be known as a person
— not a seat number?
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