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Intel’s Rockstars



Intel’s Workplace



Your idea of a 
Rockstar?



Your workplace?



Organisation Type?



Some Barriers to 
Technology Adoption

• Proximity – is the technology accessible where 
people are?

• Price – Can they afford it?
• Ease of use – Can they use it?

• Value – Do they need it?



Some Barriers to 
Second Life Adoption

• Proximity – requires a download and is not in a 
browser. 

• Price – Free to use.
• Ease of use – Learning curve for any 3D 

software.  Too many options.

• Value – Useful for the actual meeting, but many 
do not see value beyond that to grow further 
skills.



Great for:

• Technology enthusiasts
– Intel, IBM,  Cisco

• Visionaries
– Academics love it!

• Has not yet crossed the chasm



Meeting or Event Type

Physical Events
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Some Other Immersive 
3D Platforms



So Have any Other Online Meeting 
Solutions Crossed the Chasm?

Virtual Exhibitions



Buildings Metaphor



Foyer Metaphor



High Tech Foyer
Metaphor



Auditorium
Metaphor



Booth Metaphor



Meeting or Event Type

Physical Events

Virtual Trade Show
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Main Vendors



Virtual Exhibitions

• Scales to thousands of users

• Allows some two way interaction
• Easier to track attendee actions than a physical 

event

• Lower learning curve than 3D
• Typically no download required

• Not as engaging as a physical event, but can 
be much cheaper with greater reach, so good 
ROI.



Physical Events

Virtual Trade Show
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How to Improve Online 
Engagement

Attendees



Cisco GSX

Cisco’s Global Sales Experience
• 20,000 attendees

• 89 countries

CEO John Chambers recently noted that the cost-per-
attendee as a result of switching to the virtual event 
format decreased to $437 per head, down from the 
previous $4,300, which would have included airfare, 

accommodation, and catering costs.

He also noted that the ROI of these events was better 
than previously recorded.



Cisco GSX



Is the Future Online?

• NOT Online vs. Physical
• Both
• More…



ONLINE
Experience

LIVE
Experience

The Power of
Live Experience

Connectivity of the
Digital World

The Power of
Live Experience

Focus on the convergence of digital and face-to-face experiences 

GPJ OnLIVE
Strategy



What’s Next?



The Future?



The Future?

Some Barriers to Technology Adoption
• Proximity – uses their existing device

• Price – very cheap
• Ease of use – intuitive
• Value – very useful almost straight away and 

will increase.

• Hmmm….



Thank you!
Q&A

Follow me on Twitter : kevinaires
Connect with me on Linked In
Meet me in Second Life : Boris Frampton


