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I oo o think T is headed in the

right direction?

NoUnsure
1% 5%

Do you believe that ITM is at the
forefront of the industry?

Unsure
18%

No
6%

Yes
94% 76%
Why did you join ITM in the first place? (5 is the highest score, 1 the lowest).
70%
—— Education
60% /
/ ——— Research
50%
’ / Member
Benefits
40% - —— Networking
30% 7 —— Social
20% e N Events
10% +——= 71 — Career
/ _ = Development
— Other
0% T T T T 1
1Low 2 3 4 5High
Rate each of the following in importance to you.
80%
70% —— Education
60% ——— Research
50% / Member benefits
40% / Networking
30% <7 —— Social
20% -ﬁé — - Events
10% +——= %ﬁ Career development
0% +— ' - - Other
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Rate each of the following as to how well the ITM delivers these services.

60%
—— Education
50%
—— Research
/ . %\
40% ~ Member benefits
30% N —— Networking
A .
20% % —— Social
10% NN Events
g Career development
0% - y T T T 1 h
. Other
1Llow 2 3 4 5High
What benefits does being part of aregion bring you? How many ITM events have you been to in the last year?
60% 30%
50% 25%
40% 20%
30% - 15% -
20% - 10% -
10% 5% - . |:|
0% T T T 0% A T T T T T 1
Networking Educational Social No real None 1 2 3 4 More
benefit than4
How do ITM events compare to other travel industry Do ITM’s events constitute value for money?
events as far as production, content and overall
benefit? Not No
sure 2%
25%
50%
40% ] Yes
73%
30%
Are there any types of events ITM should be
operating that we don’t presently?
20%
Yes
10% 33%
0% _J T T T . T T 1

Thebest Generally About the Notas Poor  Theworst

better ~ same  good No
67%
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How many ITM conferences have you been to in
the last 3 years?

40%

30%

20% -

10% ~

0% -
None 1 2 3

How many non-ITM conferences have you been to in
the last 3 years?

30%

25%

20%

15% -

10% -

5% -

0% - . T . ———
None 1 2 3 More than

3

If you have attended the ITM Annual Conference
how does it compare to other travel industry
events on content and style?

0% 10% 20% 30% 40% 50% 60%

The best
Generally better

About the same

Notasgood |
Poor

The worst

Does it constitute value for money?

No
Notsure 5%
28%

67%

Are you aware of the ITM Professional Certificate?

No
30%

Unsure

Yes
14% 56%

Would you like ITM to develop an industry stan-
dard qualification at different levels for buyers
and suppliers?

No
Unsure 6%
31%

Yes
63%
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Are you aware of ITM Training? (Buyers and suppliers please choose appropriate response).

60%
50%

40%

30%

20% -

10% -

: i I

Yes-I'maware of the ITM No-I'm not aware of the Yes - I'm aware of the ITM No- I'm not aware of the
Supplier Training Courses  ITM Supplier Training Introduction workshops ITM Introduction
Courses workshops

0% -

How do you rate ITM in terms of educational effort?

70%
60%
50%
40%
30%
20%
10% | |

oy |

Excellent Good Average Poor VeryPoor Not applicable

How would you rate ITM Research Reports on a scale of 1 to 5in the following areas?

60%
50%
40% m1low
m2
0,
30% 03
m4
20%
W 5High
10%
0%

Independence Interest Timely Content Benchmarking
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Have you referred to or used ITM research in the Are there any research areas you would like to see
past 2 years? covered that have not been already?
No
Yes
24%

76%
7%
How often do you visit the new website?
40%
30%
20%
10%
0% T T T
Never Infrequently Onlywhen | receive e- Regularly Veryregularly
mails from ITM that
link through

How would you rate the different areas of the site? (1 being not useful, 5 being very
useful)

60%
50% A

—— Discussion forum
A = |CARUS Zone
40%

Special member rates

—— ITM Reports & Research

30% \
—TM TV
20% > —— RFP Zone
/ / \\ Are there any other things you
\ would like to see offered through

0,
10% the website?
4

0% T T T T 1 Yes
1Low 2 3 4 5High

81%
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Have you every used an ITM Special Member Rate? Would you recommend ITM to others?
No Notsure
No Yes 0% 11%
66% 34% I -
Yes
89%

Please rate the value for money you get for your membership. 1 being very poor and 5 being excellent.

60%

50%

40%

30%

20%

10%

0%

1 (very poor)

2

3 4 5 (excellent)

Rate each of the following services in importance to you.

50%

45%

40%

35%

30%

25%

20%

15%

10%

5%

0%

—— Learning the Trade

= Newsline

Newsline Extra

/\ ——— Paper Directory
= Online Directory
——— |ndustry Report
—— |SG Report
- \Working the Channel

Supplyline

1Llow

N

5High
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Please rate each of the following on how well ITM delivers these services.

50%
0,
% / —— Paper Directory
40%
’ = Online Directory
35%
= Industry Report
30%
25 —ISG Report
0
20% —— Working the Channel
0
15% \: —Learning the Trade
10% — Newsline
50 — Newsline Extra
0% y ! Supplyline
1Llow 3 4 5High
About right at More paper

Would you like to see ITM move more to-
wards paper or electronic publications?

present
41%

6%

ore
electronic
53%

Please rank the following issues in order of importance to you and your organisation so that ITM can
focus its lobbying efforts.

50%

45%

40%

\

/

\

/

35%

30%

\

/ —— CRS De-Regulation

25%

/

/\
N

Traveller Security

20% -

15% ~

10% ~

5%

Environment

/ \ Remuneration Model

Content Fragmentation

- |ATA Regulation changes

0%

1High

2
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How would you rate the ITM Recruitment service?

50%
40%
30%
20%
N _
0% - T T T T T T 1
Never heard of Never Excellent Good Average Poor VeryPoor
it experienced it
but have heard
ofit

Please rate the following with regard to the ITM board and regional committees. 1 being the least true state-
ment and 5 being the most true.

0% 10% 20% 30% 40% 50% 60%

Board is approachable

Know what board do

m1llow
Board is effective =2
3
m4
Reg Comm is approachable ®m 5High

Know what Reg Comm do

Reg Comm is effective




