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| hope you’re
sitting
comfortably...

What proportion of Britons
think it's acceptable to take
off your shoes and socks
during a flight?

1. 9%
2. 14%
. 2T%

Source: https://yougov.co.uk/topics/society/survey-results/daily/2023/01/17/46a1d/3
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Two concerns for the past year — inflation and the

Q00 M®mé¢as the most/other important issues facing Britain today?

Top five mentions %
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Base: representative sample of c.1,000 British adults age 18+ each month, interviewed face-to-face in home
N.B. April 2020 data onwards is collected by telephone; previous months are face-to-face

! Inflation
I Economy

! NHS/Hospitals

Immigration

Lack of faith in
politics/politicians

Source: Ipsos Issues Index
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election tomorrow?
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Base: c. :800 British adults 18; Prior to July 2015 the turnout filter is “All certain to vote”; From July 2015 turnout filter is “all 9/10 certain to vote and always/usually/it depends vote in Source: Ipsos Political Monitor
General Elections. Note small change in methodology in approach to prompting Brexit Party in July 2019



Public economic confidence has re-entered a nosedive
But signs we are levelling off...

Do you think that the general economic condition of the country will improve, stay the same or get worse
over the next 12 months?
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Source: Ipsos Political Monitor
Base: 1,004 British adults 18+, 22 — 29 March 2023



Essentials
adults aged 16-74 in the United Kingdom, interviewed online March 6-10 20.
avel: 644 employed adults aged 16-74 in the United Kingdom, interviewed online
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The public see
aviation as having a
big impact on global
warming

Carbon emissions (also called ‘greenhouse
gases’) are widely believed to contribute to
global warming and are emitted by various
economic and consumer activities.

Which of the following do you think are
the main sources of carbon emissions in
the UK?

Sustainable Skies / Ipsos UK
Base: 2,247 nationally representative adults aged 16-75 in UK, 06-10 April 2023.

Energy supply industries

Road transport

Aviation/flying

Waste mgt industries

Other industries & business

Agriculture/forestry

Residential

Other transport

Public facilities




And the sector is seen as making less effort
than others to clean up its act

Based on what you may know or have heard, to what extent, if at all, do you think each of the following
industries in the UK are making efforts to reduce their carbon emissions?

*43% *30%

* Energy supply
industries such as

power plants




...the perils ot
perception
work against
the industry

 Aviation/flying
accounts for 8% of
carbon emissions in
the UK.

* Is his more or less

than you expected
or about the same?

Sustainable Skies / Ipsos UK

Base: 2,247 nationally representative adults aged 16-75 in UK, 06-10 April 2023.

More than |
expected

16% 14%

Don't know

About the same

LeSS than as | expected
'| expected 29%

41%




But public
behaviours
belie their N\\AA
green

leanings...

* Google Trends

* UK search intensity
for “Cheap flights”

Jan 21 Apr 21 Jul21 Oct 21 Jan 22 Apr 22 Jul 22 Oct 22 Jan 23 Apr 23

https://trends.google.com/trends/explore?date=today%205-y&geo=GB&q=cheap%20flights,staycation&hl=en-GB



* Wellbeing

* Workers are still
feeling the strain

38% agree

Base: 1,923 adults aged 16-75 in the UK, conducted between 7th
January and 10t January 2022
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Expectations tor

pay aren’t 15%
enough to e e e ot
inflation

offset inflation 389
Increase, but below
the rate of inflation

 How do you expect your
salary or hourly wage to
change in the next year?

32%

No change in pay

3%
Decrease

Ipsos Essentials March 2023
Base: 644 employed UK adults aged 16-75, interviewed 3-6 March 2023



Culture and
wellbeing is
Important

* Actions employers can take
to retain UK employees who
are likely to leave their job
in the next 12 months

Increase my pay
Promote me 21%
Receive more recognition/ respect 20%
Allow me to work where | want (home/office) 20%
Allow me to work when | want (flexible work week) 19%
Increase my vacation 17%
Increase my responsibilities 13%
Provide a safe environment 11%
Provide better healthcare benefits 8%
Reduce my responsibilities 8%
Wellness facility at work (gym, yoga) 8%
Childcare support 8%

Social and/or environmental initiatives 7%

Q. Which of the following things could your employer do to retain you? Select up to three
Source: Ipsos Essentials March 2023
Base: 262 UK adults very or somewhat likely to leave their Job in the next year

53%
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https://www.personalfinanceclub.com/are-female-ceos-better-than-male-
ceos/#:~:text=0ver%20the%20past%2010%20years, %25%20from%20male
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LIVEISILY allu
inclusion are
Important,
especially to
younger

VR IRE ey

are you to switch to a
travel company that
reflects how
important |&D is to
you?

- % likely

Source: Accenture
https://www.accenture.com/_acnmedia/PDF-114/Accenture-Travel-Inclusion-Diversity-Drives-Loyalty-Growth.pdf



But the brana
value alighment
IS rising
generally

* “l tend to buy brands
that reflect my
personal values”

* % agree, Great Britain

Ipsos Global Trends series, 2013 - 2021

70%

60%

50%

40%

30%

20%

10%

0%

2013

2016

2019

60%

2021



Ipsos




-
- >

Travel is an area where =
the public are deeply conflicted ———
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42% rié

Agree “The only way to reduce carbon
emissions in the aviation industry is for -
fewer people to fly”

psos
Base: 2,247 nationally representative adults aged 16-75 in UK, 6-10 April 2023.
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But flying is important
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SO

INt

er government

ncreased to encourage people to

It has b in
aviation carbon emissions.

fly less

pose an increase in tax on airfares for

0% agree

Sustainable Skies / Ipsos
Base: 2,247 nationally representative adults aged 16-75 in UK, 6-10 April 2023.




And they share the faith in new sustainable technologies

To what extent, if at all, do you think each of the following technologies will be important in reducing
the aviation industry’s carbon emissions by 20507?

IVery | fairly important INot very / not at all important

11%

The introduction of newer, more efficient aircraft 77%

The use of sustainable aviation fuels 74% 13%

Newly emerging technology such as hydrogen or battery powered 73% 11%

aircraft

Allowing more direct routes between destinations to reduce 69% 16%

carbon emissions

Carbon offsetting 65%

Sustainable Skies / Ipsos
Base: 2,247 UK adults aged 16-75, interviewed online 6-10 April 2023.



In conclusion...

* Britain is still facing * In tight times the
an uncertain future — importance of values
people, employees and leadership is
and businesses. paramount

e But intent to travel is still strong * Diversity, wellbeing and

sustainability are key!
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